
Career is not something you choose and you are done - it is a process 
of building your career continuously. 
 
Career management is about having the skills necessary to explore a 
range of possibilities and respond to opportunities as they arise. this 
includes carefully building your professional network and reputation 
(Longridge, Hooley and Staunton, 2013). 



What is career 
literacy? 

what words come 
to mind? 



career literacy 

1. basic knowledge and skills that we all need to help us 
read the 21st Century work environment.  

/kuh-reer lit-er-uh-see/ 



Career success depends on: 
• How you are able to identify and utilise opportunities 
• How you gather information related to your career 
• Connecting with others 
 
Digital career literacy is an important part of your career 
management skills set. 



What is digital 
career 
literacy? 

what words come 
to mind? 



digital career literacy 

Digital career literacy is concerned with the ability to use the 
online environment, to search, to make contacts, to get questions 
answered and to build a positive professional reputation. 
(Longridge, Hooley and Staunton, 2013) 

/kuh-reer lit-er-uh-see/ 



Why 
The internet has changed the way that many people pursue their 
career: 
 
Think about: 
 
Job applications online 
Connecting with people online 
Get support and help online 



You may know how to use the internet and you are active on some social networks - this 
does not necessarily mean that you know how to filter and make sense of information 
online to help you shape your career story 
 
Some questions: 

• How able are we to filter the enormous amount of information delivered to us by 
search engines? 

• How confident are we in our ability to find the ”right answer” when looking for 
information on the web? 

• How much do we concentrate when we are using the web, even when we are using 
it to make potentially life-changing decisions? 

• What is the role of memory in shaping what we do on the web? (How much of 
today’s online journey do you actually? 

• How do we decide on the reliability or ”authority” of information provided by others 
online? 

The new digital divide 



The internet and your career 
• Access to career information  
• An opportunity to interact with potential employers  
• A place to build and maintain your professional network  
• A place to raise your profile and manage your reputation. 



Access to career information 
What type of information can you find online to help you build 
your career? 



Possible career information 
• Job ads 
• Destination data  - what can I do with my qualification? 
• Information about recruitment processes  
• Information about job requirements  
• Career histories of individuals  
• Occupational profiles and salary information  
• Profiles of sectors  
• Industry growth sectors 
• Information about progression pathways through learning and work  
• Trend data that can identify where new labour market opportunities 

might be   
• Economic analysis which can help to just the reliability of much of the 

other data 



Connect with employers 
How can you connect with employers online? 



Connect with employers 
Company websites 
 
Company pages on social media (LinkedIn, Facebook, Twitter, 
Pinterest, Instagram) 



Build your professional network 
How can you build your professional network online? 



Connect- number of connections grow exponentially 
 
Stay in touch 
 
Share knowledge and information 

Build your professional network 



Build your online brand 
How can you build your brand online? 



Build your brand online 
Google yourself regularly - what you find, others will find 
 
Actively work on your online brand - it won't happen accidentally 



change 



How comfortable are you with change and uncertainty? 

How comfortable are you with learning online skills? 



What are some of the changes you have 
observed over the past five or ten years in 
terms of careers? 
 
How do you respond to change? 
 
What does change mean for your career? 



You are able to recognise a changing labour market and 
technologies 
 
You can critically evaluate these changes and think of 
ways to increase your opportuties 
 
You can engage with lifelong learning and development 

 



collect 



Can you source, manage and retrieve online career 

information and resource? 



How can you collect career information? 



GOOGLE 
AN IDEA… 

Search for  career  
inform at ion w it h 
Google Search and 
Advanced Search 



critique 



Can you analyse and evaluate online career resources 

and link it to your own career? 



How can you be more critical about the 
career information you collect?  
 
What kind of questions could you ask? 



EVALUATE 
AN IDEA… 

Ask  t hese quest ions 
when you f ind 
inform at ion (online 
and of f l ine) 
 
Use m ult iple sources 
of  inform at ion 

Who? 
When? 
Why? 



http://www.unisa.ac.za/Default.asp?Cmd=ViewContent&ContentID=20431  

http://www.unisa.ac.za/Default.asp?Cmd=ViewContent&ContentID=20431


connect 



Can you build relationships and networks online that can 

support your career development? 



How are you already connected to others online? 
 
How can you turn “social” contacts into resources for 
your professional network? 
 
What are some important aspects to keep in mind 
as you are interacting with your professional network 
online? 
 
Can you think of at least one person you can search 
for on LinkedIn and invite to connect? 



LinkedIn 
AN IDEA… 

Use LinkedIn 
universit y search t o 
ident ify alum ni, 
where t hey work  and 
what  t hey do 

http://www.linkedin.com/edu/alumni?id=19881&name=University+of+South+Africa%2FUniversiteit+van+Suid-Afrika  

http://www.linkedin.com/edu/alumni?id=19881&name=University+of+South+Africa/Universiteit+van+Suid-Afrika


communicate 



Can you communicate effectively online? Do you 

understand netiquette? 



How would you present yourself in an initial 

contact to an employer: 

 on LinkedIn? 

 on Twitter? 

 on Facebook? 

 by e-mail? 



OBSERVE 
AN IDEA… 

Ask  t hese quest ions 
when you f ind 
inform at ion (online 
and of f l ine) 
 
Use m ult iple sources 
of  inform at ion 

Who? 
When? 
Why? 



create 



Can you create online content that effectively represents 

your interests and your career story? 



What online platforms can you use to help 

others understand what you could 

contribute? 



LinkedIn 
AN IDEA… 

Use your  LinkedIn 
prof i le t o provide 
inform at ion and 
exam ples of  your  
work  



http://www.prospects.ac.uk/options_economics.htm   

http://www.prospects.ac.uk/options_economics.htm


Blog 
AN IDEA… 

• Highlight  your  sk i l ls – a 
CV on st eroids! 

• Develop sk i l ls (t h ink  
t echnology, social 
m edia and w r it ing) 

• Leave a posit ive digit al 
foot pr int  

• Build your  net work  
• Keeps you cur rent  
• Ot hers (em ployers) 

becom e cur ious about  
you – w r it e who you 
want  t o be 



curate 



Can you reflect on and develop your digital footprint and 

online networks as part of your career building? 



curate 

1. to take charge of (a museum) or organize (an art 
exhibit): to curate a photography show. 

2. to pull together, sift through, and select for 
presentation, as music or website content: we 
curate our merchandise with a sharp eye for 
trending fashion 

/kyoo-reyt/ 



How can you curate yourself online? 



Google 
AN IDEA… 

Google yourself  – i t  knows 
you bet t er  t han you know 
yourself  



AN IDEA… 

" If  you have 
som et hing t hat  you 
don't  want  anyone t o 
know, m aybe you 
shouldn't  be doing it  
in  t he f ir st  place."  
(Google CEO Er ic 
Schm idt ) 

• Fam il iar ise yourself  w it h 
pr ivacy set t ings on al l  your  
social net works 

• Ask  t hose who published t he 
inform at ion t o rem ove 
cont ent  

• Use services of f icial channels 
t o rem ove inform at ion 
about  you 

• Bury unwant ed result s w it h 
posit ive result s (for  exam ple, 
creat e your  own websit e, 
blog, have prof i les on 
LinkedIn, Tw it t er , Yout ube, 
Google+) 

Online brand 
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